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{Natural} bringing you back to nature

Enhance your diets with TNIbetain™, the nutritional way to maintain
proper balance.
TNIbetain is a natural product made from sugar beets grown in the USA and serves as a methyl donor

and osmotic regulator. TNIbetain helps reduce the risk of vitamin degradation in premixes or blends
when compared to choline.
Let Trouw Nutrition bring you back to nature by using TNIbetain - the natural source. Contact a
Trouw Nutrition representative today to learn more!!

115 Executive Drive, Highland, IL 62249
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Online exclusives
Presentation:
Learn more about process heating
David Degelau, engineer and certified steam system
specialist for Hydro-Thermal Corp., explains ways to
save energy with industrial heating systems in his
Petfood Forum 2011 presentation,“Process Heating –
Temperature Stability Under Dynamic Flow Rates”:
www.petfoodindustry.com/7944.html.

Videos: How to save energy
Watch Tjitze Smit, petfood division manager
for Graintec A/S, during Petfood Forum
Europe 2011, discussing calculation of energy
consumption (www.petfoodindustry.com/
7155.html) and the benefits of heat pumps
(www.petfoodindustry.com/7154.html).

PowerPoint: Who’s in the driver’s seat?
Ready to implement a social media monitoring strategy
or looking to strengthen your brand’s online presence
and build your Internet reputation? Check out Melissa
Brookshire’s Petfood Forum 2011 presentation,“Consumer
Brand Perception: Who’s in the Driver’s Seat?” for tips,
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Don’t Wait Any Longer

Assure that Pet Food Safety is Part of Your Culture
Corporate Project Services (CPS) has the project management expertise and on-site experience
to lead your team through the following steps as you expand your Food Safety Management
System, deepen the food safety culture within your organization, and protect your brand identity.
Here’s how:
•

Initial on-site Engagement Meeting to
identify current Food Safety Programs

•

Internal Auditor Training Program in
preparation for FDA inspections

•

Gap Analysis & Validation of Current
Practices

•

•

Develop & Implement a
comprehensive Food Safety
Management System specific to your
unique requirements

Prepare for 3rd Party Audits against
most Certification Bodies, including
those recognized by GFSI

•

Annual Food Safety Educational
Updates addressing New Food Safety
Developments in the Industry

Our central focus is effective food safety business solutions for the industry. Effectively evaluating,
consulting and implementing procedures within the extrusion processing industry is our specialty.
When the pet food market needs increased assistance in a specialized direction – such as food
safety initiatives – we are able to respond.
There is only one contract service provider that can leverage over 75 years of industry expertise
to maximize client results. That provider is Wenger’s Corporate Project Services – CPS.
Contact us today.

Corporate Project Services
714 Main Street • Sabetha, KS 66534
TEL 785 284 2133 • FAX 785 284 3861
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info@corporateprojectservices.com
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Learn more

Something to Chew On
Debbie Phillips-Donaldson

Read more about natural pet
products and supplements at
www.petfoodindustry.com/
5947.html.

Natural petfood market
follows human market growth

Sales of natural
foods—for pets and
humans—continue
to grow despite a
sluggish economy.

DESPITE CONTINUING ECONOMIC
woes in some regions and markets—and
consumers still spending conservatively
no matter what their financial situations—sales of natural foods, petfoods
and other products continue to grow.
Consider this: US sales of natural
foods and beverages rose 7.7% in 2010
to US$21.3 billion in natural stores
alone, according to Natural Foods
Merchandiser and described by A.
Elizabeth Sloan in the July issue of
Food Technology magazine. Sales of
natural/organic foods in conventional
food, drug and mass merchandise
stores totaled US$16.5 billion, a 7.6%
increase from 2009.

HOW DOES THIS compare to petfood?
While US sales of natural petfood
dipped 2.4% from April 2009 to April 2010,
according to SymphonyIRI, that was only in US
supermarkets, drug stores and mass merchandisers (excluding Walmart then). In reporting this
data in Pet Food in the US, 9th Edition (March 2011),
Packaged Facts said it expects natural sales to
rebound over the next five years at 11% compound
annual growth, compared to only 4% annual
growth for petfood overall. That would put US
natural petfood sales at US$2.5 billion by 2014.
In natural supermarkets in the US, sales of
natural petfoods rose 3.5% in 2010 to US$54.2
million, Packaged Facts says, citing data from
SPINS Inc. The growth was driven by a 10%
increase in sales of natural treats. For organic
petfood, Packaged Facts reported data from the
Organic Trade Association showing 2009 US
sales of US$85 million, representing 10% growth
from the previous year.
Considering that consumers who shop at
natural retailers might be better weathering the

down economy, that growth makes sense. But
the August issue of Nutrition Business Journal puts
a negative spin on it, saying US sales of natural
and organic petfood grew “only 4%, the lowest
category growth ever recorded.”
A summary of the issue’s reports also said pet
supplements grew 6% in 2010 but “suffer from
a lack of significant new product development,”
while other natural and organic pet supplies had
“another banner year.” According to NBJ, the
total animal nutrition market—defined by the
publication as including those three categories
of natural and organic petfood, pet supplements
(excluding animal feed supplements) and natural
and organic pet supplies—increased 5% to
US$3.2 billion last year.
SLOAN ’S ARTICLE IN Food Technology reported:
 Nearly one-third of the top-selling new foods/
beverages launched in the US in 2010 carried a
natural or organic claim (IRI, 2011);
 “Natural” topped the list of descriptors
consumers looked for when purchasing foods/
drinks at retail stores in 2010 (Hartman, 2010);
 Seven in 10 shoppers believe food described
as fresh means it is healthier.
With petfood, Packaged Facts says “natural”
topped US marketing claims in 2010 for the third
year running, outpacing the next most popular
claim, “high vitamins” (211 mentions vs. 106).
Mintel’s Global New Product Database showed
similar findings, with “all-natural product”
ranking among the top three claims of new
petfood products launched in 2010. “No additives
or preservatives” was the most prevalent claim
globally, followed by “vitamin/mineral fortified.”
So, even though most countries or regulatory
bodies have no legal definition for “natural,”
the buzzword has clearly captured consumers’
attention and wallets. It’s a marketing claim that
works, even with a sluggish economy.
■

Debbie Phillips-Donaldson is editor-in-chief of Petfood Industry magazine. Email her at dphillips@wattnet.net.
October 2011
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Industry News
Quick hits

 Intersystems
is expanding
its Omaha,
Nebraska, USA,
facility with
construction of a
60,000-squarefoot addition,
scheduled to be
completed in
January 2012.
 Boehringer
Ingelheim
Vetmedica Inc.
named Dr.
Albrecht Kissel
as president
and CEO.
 Packaging
products manufacturer Silgan
Holdings Inc.
closed its US$25
million purchase
of Nestlé Purina
PetCare Co.’s
steel canmaking assets
for petfood
products.
 Magnum
Systems signed
an agreement with Bulk
Processing
Equipment as a
technical industrial representative for packaging systems
in the markets
of Minnesota,
North Dakota,
South Dakota
and western
Wisconsin, USA.
 Diamond
Pet Foods is
constructing a
new petfood
facility in Ripon,
California, USA,
expected to be
completed in
March 2012.

Learn more
The latest news and updates
are always on
www.PetfoodIndustry.com.

Speakers, topics announced for Petfood Forum
events, savings on registration available

Several speakers for Petfood Forum Asia 2012, scheduled for February 16 in
Bangkok, Thailand, have been confirmed: Greg Tilford of Animals’ Apawthecary Co. and Animal Essentials Inc. on trends in natural and organic ingredients and supplements; Dr. K.B. Kore of Navsari Agricultural University, India,
on prebiotics, probiotics and synbiotics as functional foods for dogs; Galen Rokey
of Wenger on validation of extrusion temperatures as a CCP in processing; and
Laurence Callejon of SPF on a sytemic approach to dog palatability: Asia focus.
Petfood Forum 2012, April 2-4 in Schaumburg, Illinois, USA, will feature
experts such as Jon Roska Jr. of PetFoodDirect.com sharing consumer insights;
Daniel McChesney, PhD, of the US Food and Drug Administration’s Center for
Veterinary Medicine with an FSMA update; and Dr. Roger Clemens of the Institute of Food Technologists and ET Horn on balancing evidence-based science with
marketing. Following Petfood Forum on April 4-5, Petfood Workshop will focus
on new product development. Speakers include Greg Aldrich, PhD, on how to set
and manage expectations and timelines in developing new products.
Online registration is open for Petfood Forum Asia, Petfood Forum and
Petfood Workshop 2012, with early bird savings available. For more information
and to register, visit www.petfoodindustry.com/petfoodforum.aspx.

AIB International plans petfood
manufacturers safety course in
November

AIB International will hold a Food Safety and Sanitation
for Petfood Manufacturers course, November 8-10, at the
company’s Manhattan, Kansas, USA, facilities.
The petfood safety course allows participants to gain
an understanding of legal requirements from the Food
Safety Modernization Act and Reportable Food Registry;
recognize prerequisites necessary to comply with good
manufacturing practice guidelines; develop and implement HACCP food safety programs; identify and evaluate
control methods for pests; recognize types of foreign material contamination and equipment and methods for control
of such contaminants; and identify microbiological issues
relevant to a petfood facility.
The course is aimed at petfood industry professionals,
including plant, quality assurance, product safety and maintenance managers. Those interested in attending may obtain
more information and register online at www.aibonline.org.

FDA may get
US$50 million for
food safety

The US Food and Drug
Administration may receive
additional funding when the 2012
fiscal year starts October 1, 2011,
as the Senate Appropriations
Committee considers a bill that
sets the organization’s spending
limit, according to reports.
The reports say the Senate’s
version of the budget bill
would allocate approximately
US$350 million more than the
appropriations bill passed in
the House in June. This would
be nearly US$50 million more
than FDA’s fiscal 2011 budget
allowed.

October 2011
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Get more

New Products

Find more products online at
www.petfoodindustry.com.

For Consumers
Freshpet Dognation treats

Freshpet’s Dognation treats for dogs are available
in three different varieties: Sweet Potato Chews, Fresh
Bones and Free-Range Fillets.
Dognation Sweet Potato Chews
contain sweet potatoes as the
only ingredient, the company
says, and are available in a
6.5-ounce resealable pouch.
Fresh Bones are crunchy brown
rice bones with real chicken
baked inside that come packaged with two bones in a
5.6-ounce resealable pouch,
says the company. Free-Range
Fillets are made from buffalo and come with four chews in
a 4.3-ounce resealable pouch.
Freshpet
+1.866.789.3737

www.freshpet.com

Fido’s Cookie all-natural treats

Fido’s Cookie Company makes all-natural treats for
dogs. Cookie varieties include peanut butter, apple, chicken
and veggie and bacon cheddar bites. Each is sold in a
12-ounce resealable bag and contains no corn or wheat, the
company says.
Fido’s Cookie Company
+1.800.779.8925

fidoscookies.net

Pooch & Mutt Slimmin’ Tonic

Pooch & Mutt’s Slimmin’ Tonic is a supplement
designed to aid in reducing obesity in dogs. The tonic can
be sprinkled into petfood or can be mixed into drinking
water to make a “gravy.” The company says the product
aids in fat burning, appetite reduction and muscle building.
Slimmin’ Tonic is available in 160-gram tubs.
Pooch & Mutt
+020.7819.4277

www.poochandmutt.com

Feline Thyroid Health
prescription food

Hill’s Pet Nutrition Inc. says Prescription Diet y/d
Feline Thyroid Health is a lowiodine petfood designed to manage
hyperthyroidism in cats. The food
also supports kidney health with
low phosphorus and low sodium
levels, as well as contains omega-3
and omega-6 fatty acids and nutrients like taurine and carnitine,
according to Hill’s. The cat food is
available both in cans and in bags.
Hill’s Pet Nutrition Inc.
+1.905.826.5655

www.hillspet.com

Special Diet sensitive skin/stomach

Blackwood Pet Food LLC’s Special Diet dog food comes
in two formulas for sensitive skin or stomachs. Recipes
include salmon meal and rice and lamb meal and rice. The
food is free of corn, wheat and soy, the company says. It is
designed for dogs of all lifestages.
Blackwood Pet Food LLC
+1.330.424.1431

www.blackwoodpetfood.com

Castor & Pollux PetWorks Organix

Castor & Pollux PetWorks’ Organix line is a grainfree food for dogs that meets
all requirements established by
the US Department of Agriculture’s National Organic Program,
the company says. The food is available in one dry formula with organic
free-range chicken as well as in four
wet grain-free options. The food is
sold in 5 1/4- and 14 1/2-pound bags.
Castor & Pollux PetWorks
+1.800.875.7518

www.castorpolluxpet.com

October 2011

C2201_R17215_1110PETprod.BK.indd 12

PetfoodIndustry
9/25/2011 8:37:04 PM

Celebrate 20 years in 2012!

Learn powerful business insights &
network with your peers.
Online Registration Now Open.
Register by February 1, 2012, to save up to 15%.

Petfood Forum 2012

April 2 – 4, 2012 Renaissance Schaumburg Convention Center Hotel, Schaumburg, Illinois USA
Make plans now to join 1,200+ industry colleagues and peers in two intensive days of learning,
networking and marking the successes of our industry. The event returns to the beautiful Renaissance
Schaumburg Convention Center Hotel with an even larger exhibit hall and more space for conference
sessions, receptions and other networking opportunities.

Scheduled topics and speakers to include:
Consumer insights from the pet e-commerce channel—Jon Roska Jr., founder of
PetFoodDirector.com and VP of merchandising for Pet360
FSMA update: what and when to expect from FDA—Dr. Daniel McChesney, director of the
Office of Surveillance & Compliance, Center for Veterinary Medicine, Food and Drug Administration
Balancing evidence-based science with marketing desires and demands—Dr. Roger
Clemens, president of the Institute of Food Technologists and chief scientific officer for ET Horn
Check www.petfoodindustry.com/PFF2012.aspx frequently as we confirm more speakers!

Petfood Workshop: New Product Development

April 4 – 5, 2012 Renaissance Schaumburg Convention Center Hotel, Schaumburg, Illinois USA
Immediately following Petfood Forum 2012, Petfood Workshop is a focused seminar on new
product development. New products have been a driving force behind the petfood industry’s
continual growth, but new product development requires much more than a good idea. In this
interactive seminar, learn from experts on how to successfully bring a new petfood product to
market.

Speakers to include Dr. Greg Aldrich on how to set and manage expectations and timelines in
developing new products.

BOOK YOUR HOTEL ROOM
Hotel rooms at the Renaissance
Schaumburg fill up fast and it’s never
too early to make reservations; you
can do so by calling +1.800.468.3571.
Be sure to mention you’re with
Petfood Forum or Petfood Workshop
to receive our special rate, good
through March 3, 2012.

C2201_R17215_1110PETprod.BK.indd 13

REGISTER NOW + EARLY BIRD SAVINGS

Register online at http://www.petfoodindustry.com/PFF2012.aspx
or complete the registration form on reverse side by February 1, 2012, and

save up to 15%.
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April 2-4, 2012

April 4-5, 2012

Renaissance Schaumburg,
Schaumburg, Illinois, USA

Renaissance Schaumburg,
Schaumburg, Illinois, USA

Attendee Registration Form
Register online at www.petfoodindustry.com/PFF2012.aspx

Register by
February 1, 2012, to

Registration date

Petfood Forum
only

Petfood Workshop
only

Petfood Workshop

Through February 1, 2012

US$995

US$740

US$585

After February 1, 2012

US$1,150

US$870

US$690

save up to
15%!

(discounted rate if also
registered for Forum)

Full registration includes
all refreshment breaks,
receptions and meals
except dinner, plus access
to all conference sessions
and the exhibit hall.

Petfood Forum group discount available to five or more attendees.
For more information, e-mail OutreachRegistration@niu.edu or call +1.815.753.7922.

Please type or print CLEARLY, IN CAPITAL LETTERS (as you would like it to appear on your name tag):
Name (last, first) __________________________________________________________ Job title _____________________________________________
Company name _____________________________________________________________ URL _____________________________________________
Address __________________________________________________________________ City _____________________________________________
State/province ______________________________________ Zip/postal code ________________________ Country ________________________________
Phone ________________________________ E-mail _________________________________________ Fax ___________________________________
Organizational function (e.g., marketing, management, R&D, etc.): _______________________________________________________________________________
Industry segment (e.g., manufacturer, supplier, retailer, veterinarian, etc.): __________________________________________________________________________
Product segment (e.g., dry, wet, treats, etc., or equipment, ingredients, etc.): _________________________________________________________________________
Do you subscribe to Petfood Industry magazine?

❐ Yes

❐ No

Do you also wish to attend Petfood Workshop: New Product Development, April 4-5?

ADDITIONAL ATTENDEES—same rates above apply.

❐ Yes ❐

No

Check if also attending Petfood Workshop:

Name (last, first) ________________________________________________ E-mail ____________________________________________________
Name (last, first) ________________________________________________ E-mail ____________________________________________________
Name (last, first) ________________________________________________ E-mail ____________________________________________________
Name (last, first) ________________________________________________ E-mail ____________________________________________________

Method of payment:

❐ Check

❐ Money order

❐ MasterCard

❐ VISA

❐ American Express

❐
❐
❐
❐

❐ Discover

Name on card _____________________________ Billing address _______________________________ City _______________________ Zip ___________
Card number ____________________________________ Signature _______________________________________________ Expiration date ____________

Please return this form with full
payment (payable to Northern
Illinois University) to:

Petfood Forum / Petfood Workshop 2012
c/o Registration Office
Outreach Services, Northern Illinois University
DeKalb, Illinois, USA 60115
Phone: +1.815.753.7922 Fax: +1.815.753.6900
Email: OutreachRegistration@niu.edu

FOR TRANSPORTATION FROM
CHICAGO AIRPORTS

PLEASE MAKE HOTEL RESERVATIONS DIRECTLY WITH THE
RENAISSANCE SCHAUMBURG

For special rates on a taxi, limo or
shuttle, please visit www.
petfoodindustry.com/PFF2012.aspx,
email outreachregistration@niu.edu or
call +1.815.753.7922. For the best rates
and service, please reserve your
ground transportation in advance.

Please make reservations directly with the Renaissance Schaumburg. Call
+1.800.468.3571 or visit http://www.marriott.com/hotels/travel/chirs?gro
upCode=wapwapo&app=resvlink&fromDate=3/31/12&toDate=4/6/12. To
receive the special group rate, contact the hotel by March 3, 2012, and say
you are with Petfood Forum, Petfood Workshop or Watt. Room availability
is limited.

NOTE: Registrations will not be processed without payment; rate is determined by date payment is
received. Prior to February 1, 2012 attendee registration fees are refundable minus a cancellation fee;
contact OutreachRegistration@niu.edu or +1.815.753.7922. Substitution of registered personnel at
no charge. Watt Media reserves the right to substitute speakers and change schedule as necessary.
If anyone in your party requires special assistance, please contact us.

C2201_R17215_1110PETprod.BK.indd 14

Rooms are also available at a special rate for Petfood Forum or Workshop
participants at the Embassy Suites, just two blocks away. Free transportation
will be provided between the two hotels on a regular basis throughout
each day and evening. To reserve your room at the Embassy Suites, call
+1.847.241.5415 or visit http://embassysuites.hilton.com/en/es/groups/
personalized/C/CHISBES-WAT-20120330/index.jhtml?WT.mc_id=POG.
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For Manufacturers
K-Tron 2410
powder receiver

K-Tron Process Group offers
the 2410 powder receiver, which is
designed for the conveying of fine
bulk materials. The receiver is available in two versions for either general
keep-full conveying or loss-in-weight
feeder refill applications. Receivers
for full-keep applications are fitted
with a gravity gate discharging valve.
Receivers designed for loss-in-weight
applications are fitted with a level
sensor in the housing and a slide/
orifice or butterfly valve. Conveying
rates, based on a distance of 15 m
and bulk density of 0.5 kg/dm3,
are possible up to 408 kg/hr, the
company says.

No. 2 recyclable pouch
Ampac Packaging LLC developed
the No. 2 recyclable pouch as a standup pouch made primarily of highdensity polyethylene. When clean
and dry, the pouch can be recycled

like plastic retail shopping bags, the
company says. The No. 2 pouch can be
printed using high-definition graphics.
Ampac Packaging LLC
+1.513.671.1777

www.ampaconline.com

empyreal75.com

When was the last time these
two saw eye-to-eye?

K-Tron Process Group
+1.856.589.0500

www.ktron.com

NuTec 750 four-hole
patty former

NuTec Manufacturing says the
750 four-hole patty former can
portion certain items at over 4,800
pounds per hour. The former’s vane
pump feeds directly to the mold
plate cavity and
has a usable
mold width of
19 inches. A
vacuum paper
feed allows
for individual
pre-cut sheets
of waxed paper
to be placed
under each
patty for fresh
or frozen applications. The former
is US Department of Agricultureapproved and completely hose-proof,
according to the company.
NuTec Manufacturing
+1.815.722.2800

www.nutecmfg.com

Empyreal® 75 protein concentrate.
After centuries of dissension, dogs and cats have ﬁnally found something
they can agree on — that is, Empyreal 75, a naturally pure, easily digestible
plant-derived protein source, tastes great. To learn more, visit empyreal75.com.
Empyreal is a registered trademark of Cargill Corn Milling. © 2011 Cargill, Incorporated. All rights reserved.

PetfoodIndustry

October 2011
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PRODUCTS

For Manufacturers
Macrowave
post-baking dryers

Radio Frequency Co. offers
Macrowave post-baking dryers that
utilize radio frequency energy to
heat and dry moist areas of food.

Macrowave dryers,
according to the
company, eliminate
surface checking
and control moisture and color. The
dryers were developed for highvolume production and are available
in band widths up to 64 inches wide.
Radio Frequency Co.
+1.508.376.9555

www.radiofrequency.com

DuPont Biomax
Strong 120

DuPont’s Biomax Strong 120 is
an ethylene copolymer designed to
modify polylactic acid and enhance
its performance in packaging applications. Biomax Strong modifies PLA
to reduce its brittleness, increase
toughness, enhance flexibility and
improve viscosity stability, according
to the company.
DuPont
+1.800.441.7515

������������

www.dupont.com
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��������������������That’s why so many
leading petfood manufacturers in the industry
count on Extru-Tech to engineer the perfect
petfood production solution.
Is your petfood production system on target?
Could you use a cost effective improvement in
performance and ﬁnished product quality?
����������������������������������������
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®
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Vibroscreen Flo-Thru
low profile screener

Kason Corp. manufactures a
Vibroscreen Flo-Thru low profile
screener. The screener classifies
bulk material into three fractions
using two screening decks and two
unbalanced-weight gyratory motors
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Kemin Palasurance® gives your product complete
palatability assurance. Even for doggie divas.
She may be a ﬁnicky eater, but she’ll love the enticing aroma and fresh ﬂavor Kemin Palasurance
adds to your product every day, at every meal. Kemin palatants start with only the best raw materials.
We use 42 years of scientiﬁc research to provide complete freshness and stability to protect the quality
of your ﬁnal product. Rest assured, Kemin delivers the best palatants and stabilization on the market today.
North America +1 877 890 1462

Europe +32 14 25 97 80

South America +55 (49) 3312 8650

���������������
© Kemin Industries, Inc. and its group of companies 2011 All rights reserved. ® ™ Trademarks of Kemin Industries, Inc., U.S.A.

C2201_R17215_1110PETprod.BK.indd 17

9/25/2011 8:35:57 PM

18

www.petfoodindustry.com

PRODUCTS

For Manufacturers
mounted on opposing exterior sidewalls. The screener’s design allows
for vertical alignment of the top inlet
and bottom outlet, allowing the
smallest fraction to descend through
the screener in a straight-through

path, the company says, while larger
fractions are ejected through spouts
at the edges of the mesh screens.
Vibroscreen Flo-Thru low profile
screener is offered in diameters from
18 to 84 inches.

Kason Corp.
+1.973.467.8140

www.kason.com

Enterprise 21
ERP software

CUSTOM REPRINTS

Enterprise 21 ERP software from
Technology Group International is
designed for small to mid-size businesses. The company offers data
mitigation services using a series
of mapping files to take a business’ existing data from a number
of different small business software
systems to load into Enterprise 21 ERP.

Use reprints to maximize your marketing
initiatives and strengthen your brand’s value.

www.tgiltd.com

Reprints are a simple way to put information directly into the
hands of your target audience. Having been featured in
a well-respected publication adds
the credibility of a third-party
endorsement to your
message.

REPRINTS ARE IDEAL FOR:
� New Product Announcements
� Sales Aid For Your Field Force
� PR Materials & Media Kits
� Direct Mail Enclosures
� Customer & Prospect Communications/Presentations
� Trade Shows/Promotional Events
� Conferences & Speaking Engagements
� Recruitment & Training Packages

For additional information, please
contact Foster Printing Service,
the official reprint provider for
Petfood Industry.
Call 866.879.9144 or sales@fosterprinting.com

Technology Group International
+1.419.841.0295

@

More products online!

Find a full database of ingredients,
equipment, packaging materials,
test kits and other products at
www.petfoodindustry.com/
products.aspx.
For more new consumer
products, visit the database at
www.petfoodindustry.com/
petfoodandtreats.aspx.

High-pressure petfood
treatment solution

Multivac Inc. developed a concept
for integrating equipment for the
high-pressure treatment of petfoods
into fully automatic packaging lines
for both vacuum packages and
modified atmosphere packaging. The
solution comprises a high-pressure
unit with one or more autoclaves and
an automation concept to integrate
the process into packaging lines, as
well as a high pressure-compatible
packaging concept for MAP packs.
The integration solution automatically loads finished packs into transport containers, and following the
high-pressure treatment, it automati-
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For Manufacturers
cally unloads, dries, prints and labels
packs, then puts them into cartons,
the company says.
Multivac Inc.
+1.816.891.0555

www.multivac.com

standardized, the company says,
meaning light intensity, bandwidth
and wavelength precision are
controlled for consistency between
instruments. NIRS DS2500 is IP65certified to withstand humidity,

vibration and temperature fluctuations, according to the company.
FOSS
+1.952.974.9892

www.foss.dk

Sustainability retort
audit program

Allpax Products provides an
energy and sustainability room retort
audit program for petfood manufacturers. The company says its audit
service identifies improvements for
lowering energy costs, minimizing
water waste, enhancing productivity
and assures conformance to US Food
and Drug Administration guidelines. The audit examines the overall
consumption of steam, the process
for venting steam, the amount of
water consumed in cooling and the
overall effectiveness of manual and
automated controls. Auditors also
evaluate potential safety hazards
from corrosion as well as the wear on
hard-to-replace parts such as hinges,
handles and baskets.

Capture the Power: Buhler Aeroglide.
Moisture uniformity, sanitation, efficiency and reliability.
Aeroglide® driers and coolers provide these critical
elements to pet food producers around the world.

Buhler Aeroglide
100 Aeroglide Drive, Cary NC 27511 USA
Tel +1 919 851 2000, Fax +1 919 851 6029
aeroglide.sales@buhlergroup.com, www.aeroglide.com/petfood

Allpax Products
+1.888.893.9277

www.allpax.com

NIRS DS2500 petfood
analyzer

FOSS says the NIRS DS2500
petfood analyzer operates with nearinfrared analysis over a wavelength
range of 400 to 2500 nm. All instruments in the system are hardware-

PetfoodIndustry

Innovations for a better world.
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Preview:

Making safe petfood in today’s rapidly changing environment is the focus of the
upcoming live and online industry event
IF YOU NEED to know more about petfood safety, especially how the new Food Safety Modernization Act will
affect petfood regulations, be sure to sign up for Virtual
Petfood Forum 2011, taking place live online, Wednesday,
October 26, 2011. Under the new FSMA law, petfood will
fall under much of the same regulations and scrutiny
as human foods. That portends significant changes for
petfood manufacturers, no matter how stringent your
current safety and risk prevention programs might be.
Registration for this completely online event is free
for petfood professionals, and you can participate from
FSMA: a comprehensive overview—
Jessica Wasserman, president, Wasserman

your office, your home or on the road. If you register, you
can also access an archive of the event through January
26, 2012. (Access to the archive is available to registrants whether or not you participate live on October
26.) Register today at www.wattevents.com and check
PetfoodIndustry.com and Petfood-Connection.com for
updates on speakers, topics and companies participating
in the virtual tradeshow!
Here’s a preview of the experts and educational sessions
that can help you prepare for the swifty changing regulatory environment:

■ What the FSMA means specifically for petfood
regulations and safety requirements.

& Associates. How will the new Food Safety
Modernization Act affect petfood manufacturers?

■ FSMA and foreign policies—what you should
prepare for when handling imports and
exports and global certifications;

Providing petfood manufacturing

■ Your legal rights and how you should handle

Learn from a global regulatory expert and

safety with HPP—Glenn Hewson, VP of global

an FDA search, seizure or quarantine of your

former agricultural service executive for the US

marketing, Avure Technologies. High pressure

products or ingredients.

Department of Agriculture about:

processing is one of the newer technologies used

■ Impact of FSMA on Food and Drug

to help keep food and petfood free of toxins and

GRAS process for safety of petfood

other contaminants. Find out from this high-tech

ingredients—George A. Burdock, PhD,

expert about:

president and founder of the Burdock Group.

■ What HPP is: a new and innovative way to

Learn the details and recent controversy

Administration compliance issues;
■ How FDA is preparing 50 rules, guidance
documents, reports and studies to
implement FSMA.

prepare and manufacture petfood;

surrounding the Center for Veterinary Medicine’s

■ How HPP can be implemented into your

voluntary pilot program for “generally recognized

Get prepared! A “how-to” on what

current system to provide a safer product

as safe” determination:

to expect and how to deal with new

for consumers.

■ Why and how you might want to submit a

FSMA regulations—Judi Lazaro, director of

GRAS notification for your new ingredient;

customer relations, AIB International. So you

FSMA and petfood trade—Benjamin

know what FSMA is about—what exactly does

England, CEO of FDAImports.com LLC and

it mean for you and your company? This food

Benjamin L. England & Associates LLC. The

safety auditor and auditing expert will help you

new FSMA includes much stronger regulations

related topic or want to know more about this

understand:

for imports of ingredients and food products.

virtual event? Head over to www.petfood-

■ How to prepare for the coming regulations and

This 17-year veteran of the US Food and Drug

connection.com to voice your opinion and get

Administration will explain:

your questions answered!

how to deal with regulators who might visit;

■ What you can expect from the process as
CVM irons it out.
Think we’ve missed an important safety-

October 2011
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Q&A with My Perfect Pet’s president
and founder, Karen Scoggins
Find out why My Perfect Pet is well positioned to drive
growth in the industry, why the company insists on fresh,
natural ingredients and how Scoggins and her team are
driven to educate pet owners on how to make healthier
choices for their pets: www.petfoodindustry.com/7974.html
For more information on My Perfect Pet, Karen Scoggins and the rest of the company team, check out the
company’s bio: www.petfoodindustry.com/7976.html

JUST THE

FACTS
Headquarters:
Poway, California, USA
Officers: Karen Scoggins, president and founder; Tom Scoggins,
CEO and co-founder
Sales: While My Perfect
Pet doesn’t share sales numbers,
the company is expanding
its current facility by 300% to
accommodate automation to keep
costs down, avoid raising prices
and support a growth rate of
400-500% annually
Brands: Boomer’s Blend, Hunter’s
Blend, Roxy’s Blend, Snuggles
Blend, Buckaroo Blend, Bobo’s
Bites, Party Bites and Personal
Blends
Distribution: My Perfect Pet
products are currently in retail stores
throughout California, Arizona and
Las Vegas, with national distribution
just announced in September 2011.
US customers can have products
directly shipped overnight, guaranteed to arrive next day frozen
Facilities: New high-volume
facility, along with expanded
facility for all other business operations will open
soon, also located in Poway,
California, USA
Employees: 12+ and growing
Website: http://myperfectpet.net

Fresh and frozen:
the perfect petfood?

California’s innovative My Perfect Pet is doing its best to spread its
message of ‘healthier food means happier pets’ with Petco’s help
LIKE MANY PIONEERING petfood
makers before her, Karen Scoggins
first started researching pet diets
and nutrition when her dog,
Hunter, became suddenly ill
in late 2006. Within weeks of
his passing, headlines around
the world announced the largest
petfood recall in history. “We dedicate
every batch to Hunter and the thousands
of pets and families affected,” Scoggins

says in her bio. “The more we studied
and researched, the more horrified—and
angry—we became.” So, putting on hold
her plans of retiring from her corporate
job and spending time on warm tropical
beaches, Karen and her husband and
My Perfect Pet co-founder, Tom, instead
found themselves driven to form a
company that they say puts pet health
over profits and is focused on educating
pet owners on how to make better food
October 2011
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By January 2010, My Perfect Pet had become
not only the first frozen fresh petfood company
in California, it says, but it was enjoying the
spotlight with the help of Unleashed by Petco, the
pet superstore’s smaller-format concept store.

choices for their pets.
Scoggins dedicated the next three
years to research and development,
working with nutritionists, veterinarians, breeders, pet stores and restaurant food suppliers to create the
perfect blend of all-natural, fresh,
restaurant-quality ingredients that
provide maximum nutrition with
the least processing and no harmful
preservatives, she explains. By January
2010, My Perfect Pet had become not
only what Scoggins says is the first
frozen fresh petfood company in
California, but it was enjoying
the spotlight with the help of
Unleashed by Petco, the pet
superstore’s smaller-format
concept store.
“Unleashed stores are
focused on education, nutrition and care of animals,”
Petco explains in a press
release. “Customers experience
the same nutritional knowledge,
animal consciousness and pet
compassion of the parent brand
in a smaller footprint store.” Free
samples of My Perfect Pet products
were available for the grand opening
of stores throughout California and
then later were stocked on the shelves.
MPP MADE ANOTHER splash with
the introduction of its Party Bites
treats for dogs, released November
2010. “Initially intended to be available only during the holiday season,
Party Bites are made with fresh
turkey, pumpkin, yams, cranberries,
spinach, carrots and other holiday
favorites that people can safely enjoy

PetfoodIndustry

with their dogs,” says Scoggins. “It
has since become our highest selling
treat and a permanent part of our
product line. Party Bites are our
most popular treat at events, at times
people eating more than the dogs!”
With such great momentum
driving the new petfood company
forward, Scoggins and her team can
count on future continued growth
because of the reputation they have
worked so tirelessly to build with
their customers. “Pet owners see an
immediate difference in their pet
after switching to fresh, whole food,”
claims Scoggins. “Unsolicited testimonies report
improve-

A variety of formulas are available, including
chicken and beef, turkey and salmon, lamb,
Snuggles Blend for adult dogs with urinary
health issues and personalized blends.

ments in pet health: reduced allergy
symptoms, tearing/staining disappearing around the eyes and mouth,
digestive tract issues resolved and
even the pickiest dogs love it!” The
company even has one staff member

23

who is currently eating nothing but
My Perfect Pet food for one month
(puppy formula for the added calcium)
and claims she’s never felt better.
BUT WHAT IF word-of-mouth
and five-star online reviews aren’t
enough? “[My Perfect Pet] is the
only nationally available petfood
company open to the public for
viewing and tasting during all business operations,” explains Scoggins. The company has an education
center where pet owners can learn
more about pet nutrition and health
in general, and from there they can
observe the production areas
through glass partitions and even
taste the products themselves!
The results of all this have led
to very aggressive customer
loyalty and viral growth within
the pet community, say the MPP
co-founders.
MPP announced national
distribution in September
2011, with planned distribution
throughout the US within the
next quarter. In addition to retail
channels, My Perfect Pet is supporting
an online next-day delivery model
for markets not supported by retail
outlets and customers wanting
the flexibility and convenience of
online shopping and delivery. “We
are also partnering with qualifying
nonprofit groups, setting them up
to act as distributors for My Perfect
Pet products, allowing pet owners
to purchase directly through them,
enabling petfood purchases to become
a source of revenue generation for
their nonprofit organization,” Scoggins explains.
AS THE INDUSTRY is moving toward
fresh foods, My Perfect Pet is well

October 2011
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positioned to drive significant growth
opportunity in the petfood industry.
Scoggins also sees the untapped
homemade market significant in
growing the business as well. “There
are many products claiming to be

the best for a variety of health issues,
but continue to use lower cost, more
highly processed and refined ingredients that are more difficult for the pets
to digest and contribute to ongoing
health issues,” she says. “There is a

SOME ANTIOXIDANT SUPPLIERS COME
WITH LAYERS YOU MAY NOT NEED,
My Perfect Pet is open to the public for viewing
and tasting during all business operations and
has an education center where pet owners can
learn more about pet nutrition and health in
general, and from there they can observe the
production areas through glass partitions and
even taste the products themselves.

BUT THEY’RE BUILT INTO YOUR PRICE.
Our antioxidants are built on a foundation of quality at a fair price.
At Ameri-Pac, we provide high quality natural-source and synthetic
antioxidants that ﬁt the budget. You’ll ﬁnd we deliver exactly what’s needed,
without the layers of overhead and added costs often included in competitive
contracts. Our products are all supported by AIB-rated/FDA-approved facilities
and professionals who know the animal nutrition industry from the ground
ﬂoor up. After more than 25 years, we still believe the most important thing
we can build is the best product at a price that makes sense.

strong correlation between pet diet
and health, and we are driven to
educate pet owners on how to make
healthier choices for their pets.”
Coming soon from MPP? A line of
fresh food products specifically developed to meet dietary needs of pets
with health issues requiring a special
or restricted diet, fresh alternatives for
dogs with common health issues, such
as renal/kidney disease and pancreatitis, and a cat food line currently in
development, likely to be introduced
by early 2012.
■

®

Get the straight story on how we can add value at a fair price.
Just call 816-233-4530 or visit ameri-pac.com.

Straightforward Solutions
©2011 Ameri-Pac, Inc., St. Joseph, MO

My Perfect Pet offers Personal Blends – custom
formulated diets for pets with unique dietary
needs. Each blend is based on pet owner and/
or veterinarian recommendations with only
fresh, all-natural ingredients, says MPP.
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Do you hear

that baby purr ?

The Peterson company provides a broad line of specialty ingredients
and unique development opportunities. In addition to developing significant
ingredients for the Pet Food Industry, we continue to create an extensive line
of high quality products in the following categories:
•
•
•
•
•

Yeast Products
Dry Gravy & Glaze Coatings
Fiber Products
Process Stable Analogs
Functional & Nutritional Protein Products

Solutions provided.

Products Produced in the USA

6312 West Main, Kalamazoo MI 49009 | Ph: 269.350.2900 | Fax: 269.3502916 | www.thepetersoncompany.com
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How-to:

Monitor your
petfood brand’s
reputation with
social networking
By Jessica Taylor

With consumer trust faltering and misinformation on the
Internet running rampant, learning the who, what and how of
online tracking is critical

IT ’S A FACT: Almost all consumers are
online and sharing their opinions on
your brand, your products,
your ingredients and your
philosophy, no matter what
PowerPoint presentation:
their credentials. According
Who’s in the driver’s seat?
to the Pew Global Attitudes
Ready to implement a social media
monitoring strategy or looking to
Project survey, just 18% of
strengthen your brand’s online presence
Americans said they never
and build your Internet reputation?
use the Internet. Social
Check out Melissa Brookshire’s Petfood
networking sites like Twitter
Forum 2011 presentation, “Consumer Brand
have almost 30 million
Perception: Who’s in the Driver’s Seat?”
tweets per day and Facebook
for tips, tricks and stats:
www.petfoodindustry.com/7961.html
boasts more than 5 billion
user minutes per day,
according to
Melissa Brookshire,
DVM, of North
Online monitoring requires
ongoing active listening and
River Enterprises.
social analysis. If you’re not
This enormous audience represents a
managing your Internet image,
customer—whether past, current or
someone else is.
potential—and what they are saying
about your petfood company is quickly
Silhouette by zobeedy. BigStockPhoto.com
becoming more important than any paid

form of advertising.
Brookshire stressed the
importance of petfood manufacturers implementing social
media monitoring plans in
the current market, especially. In her presentation, “Consumer Brand
Perception – Who’s in the
Driver’s Seat?” she points
out that consumer trust in
the petfood industry has
been at a low since the
2007 recalls, while online

misinformation is at an all-time
high.
What should your company do to
monitor your presence and reputation
on the Internet?
1. Develop a company strategy for
October 2011

C2201_R17218_1110PETmonitor.BK.indd 26

PetfoodIndustry
9/23/2011 5:10:43 PM

managing Internet presence;
2. Make this strategy a part of your business’ marketing plan; and
3. Commit marketing dollars/man
hours to this initiative.
There are many social
media-building tools available online that you can
start utilizing almost
immediately. Let’s take
a closer look at some
of these technologies
and review how they
can be utilized to
maintain and build
the status of your
brand.
TWITTER IS A
great place to keep
an eye on your
brand. Tools like
HootSuite and and
TweetDeck allow you to
see when your company
name is being used in
a tweet. Hootsuite
allows you to track
click-throughs,
time updates,
monitor mentions
and assign
tasks among
team members.
It also acts as a
management
tool, allowing
you to update
multiple
accounts at once.
“Twitter is also a
great tool for your customer service representatives to
monitor,” says Nick Stamoulis in his article “Your Online
Reputation with Social Networking” for www.
business2community.com. “Many consumers tweet
complaints or ask for help, so being able to quickly
respond to a user is a great way to maintain a good

PetfoodIndustry
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Digests are so 20th Century.
WE’RE MAKING THE FUTURE MUCH MORE DELICIOUS.
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We invite you to download Principles of Palatability, our primer
on the role palatants play in successful dog and cat foods.
Whether you’ve been at it awhile or are new to the business,
we’ve found you can always learn more about what makes a pet
food good to the last bite. Visit our website or ask your account
manager for your copy.
To learn how AFB’s research expertise and tailored solutions
can help grow your brand, contact an ofﬁce listed below or visit
www.afbinternational.com .

north america 800.218.5607
northamerica@afbinternational.com
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latin america 54.2322.480747
latinoamerica@afbinternational.com.br

europe 31.73.5325777
europe@afbinternational.nl

asia/pacific 61.398.799093
khall@afbinternational.com

australia 61.359.711105
jseletto@inghams.com.au
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relationship with that user, as well
as protect your online reputation.
An angry Twitter user can quickly
become a satisfied customer.”
GOOGLE R EALTIME SHOWS how
much social networking activity has
been going on around your specific
search. This can include your
company name, products and brand
names. You can also stay up-todate by setting Google alerts that
note every time your desired phrase
is used online. These email alerts
include social networks, articles,
press releases and blogs.
Social Mention is a tool that
offers useful influence-tracking
features including reach, sentiment, passion and strength. Social
Mention also allows you to set up

alerts specifically for social media,
allowing you to receive daily email
alerts of your brand, company,
employees, marketing campaign

“MONITORING YOUR STREAMS
regularly will allow you to determine
which ones are the most active and
useful, which will help you streamline

Twitter is a great place to
keep an eye on your brand.
or, on a developing news story, a
competitor or other high-profile
individual.
Kurrently is a real-time search
engine for Facebook and Twitter.
Simply enter a search term, be it a
keyword, business or person, and
Kurrently will produce all mentions
and shares from these channels.

your approach to focus only on the most
informative search terms,” writes Alexandra Reid in her Business Insider article,
“Drinking from the Waterfall: How to
Effectively Monitor Social Media.” And
remember, online monitoring requires
ongoing active listening and social
analysis. If you’re not managing your
Internet image, someone else is.
■
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A thread of controversy centers on
the impending change in the way
the Food and Drug Administration’s Center for Veterinary Medicine will oversee the safety of
ingredients in petfoods and other
animal feeds from now on.

Controversy entangles
GRAS process for
petfood ingredients

By Melanie Fairchild-Dzanis, JD

In the debate over whether AAFCO will accept ‘no questions’
from FDA to allow new ingredients, our industry can learn from
human foods

A SINGLE THREAD of controversy
entangled nearly every committee discussion during the annual Association of
American Feed Control Officials meeting
in August 2011. That thread was the
impending change in the way
the US Food and Drug Administration’s Center for VeteriBackground:
nary Medicine will oversee
GRAS for petfood
the safety of ingredients in
Read more about the history of the
petfoods and other animal
GRAS notification process and how
feeds from now on—and how
it came to be proposed for petfood:
www.petfoodindustry.com/7921.html.
that change could severely
inhibit the industry’s ability to
demonstrate the acceptability of
its ingredients to state regulators.
At the core of this controversy is the
extent to which states can rely on the
“new” GRAS (generally recognized as

safe) notification process, a safety review
by FDA that deviates from the direct
review of safety data FDA had previously
contributed to the AAFCO definition
process. Although a human food ingredient that receives a “no questions” letter
from FDA in response to a GRAS notification generally can be used in all states
without regulatory consternation, a debate
has arisen over whether such a process
will be good enough for AAFCO.
THE HUMAN FOODS industry has relied
on the GRAS notification process for the
last 14 years. Key to its efficiency is that,
instead of conducting its own timeconsuming direct review of the data, FDA
reviews the sponsor’s detailed summary
and expert analysis of the basis for GRAS
October 2011
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Order Up The
World of Ingredients…

When You Order Up
from “The BARR!”
We’ve sourced the world
to deliver ingredients to
you in bag or bulk, by
transport or rail. For
fastest ingredient service,
call or fax us today.

Amino acids, buffers,
direct fed microbials, flax,
enzymes, flavors, milk replacers,
minerals, natural pigments,
pelleting agents, phosphates,
specialty ingredients,
vitamins and surfactants.

Bill Barr & Co., Inc.

8800 Grant Ave. • Overland Park, KS 66212
1-800-336-BARR • FAX (913) 599-0425
www.billbarr.com • e-mail: Bill@billbarr.com
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status. It then responds with one of the
following conclusions: “Notice does
not provide a basis for a GRAS determination” or “FDA has no questions.”
So, the agency no longer says, “We
think it’s safe” when the outcome of
the review is positive, but it does say,
“We think you’ve done everything
necessary to support a conclusion
of safety.” With human food, that
has been enough. A “no questions”
response is widely interpreted as
a stamp of approval, documenting
that FDA has thoroughly reviewed
the process—including the nature of
the experts consulted, the science on
which they relied and the analysis
they applied to the underlying data—
and the agency agrees it was adequate
to establish GRAS status.
THE SAFETY AND appropriate use
of ingredients for human foods is
regulated almost exclusively by FDA’s
Center for Food Safety and Nutrition.
There is little of the questioning of
ingredient safety by state governments that is seen with petfoods.
However, there are analogous
examples in the human foods industry
of third-party reliance on FDA “no

questions” responses to GRAS
notifications. The most impressive
of these is with infant formula, the
most highly regulated food product
in the US. The Infant Formula Act of

nutritional substitute for human milk.
This review is conducted by a different
office within FDA (Office of Nutrition,
Labeling and Dietary Supplements,
ONLDS) from the one that reviews

Useful links
“FDA lays out options for new ingredients” (Petfood Insights), April 2010:
www.petfoodindustry.com/2406.html
“The GRAS process for petfood ingredients” (Petfood Insights), December
2010: www.petfoodindustry.com/6305.html
CVM GRAS notification program: www.fda.gov/AnimalVeterinary/Products/
AnimalFoodFeeds/GenerallyRecognizedasSafeGRASNotifications/default.htm
CVM Animal Food GRAS Notifices Inventory: www.fda.gov/AnimalVeterinary/
Products/AnimalFoodFeeds/GenerallyRecognizedasSafeGRASNotifications/
ucm243845.htm
CFSAN GRAS Notice Inventory, a cumulative list of all notifications received,
along with FDA’s conclusions: www.accessdata.fda.gov/scripts/fcn/fcnNavigation.cfm?rpt=grasListing
FDA’s proposed regulation, 21 CFR 170.36 describing the GRAS notification
process (62 FR 18938; April 17, 1997): www.gpo.gov/fdsys/pkg/FR-199704-17/pdf/97-9706.pdf
Flavor and Extract Manufacturers Association (FEMA) discusses its more than
50 years of convening expert GRAS panels and publishing its own self-affirmations of GRAS status: www.femaflavor.org/gras

1980 requires that CFSAN conduct a
thorough review of each new infant
formula introduced to the marketplace
to ensure it is a suitable and adequate

GRAS notifications (Office of Food
Additive Safety, OFAS)—but in its
assessment of whether the ingredients
of the new infant formula are shown
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to be safe, ONLDS fully accepts the
adequacy of a “no questions” response
from OFAS to a GRAS notification.
The GRAS notification process has
been in use at CFSAN since 1997, and
a total of 394 ingredient/intended use
combinations have been submitted to
that process. (See “Useful links,” p.
34.) Many international governments
have given deference to OFAS “no
objections” status, even in the sensitive infant formula arena.
BASED ON THE nature of review
provided under the GRAS notification process as it has been used in
human food for 14 years—as well as
the acceptance of a “no questions”
response that has been established
within sensitive industries, international governments and other FDA
offices—it would not be unreasonable
for AAFCO to consider the safety
component of an AAFCO definition to
be fully addressed by such a response
from FDA to a GRAS notification.
The alternative would be an unnecessary, expensive and time-consuming
duplication by AAFCO of the already
thorough efforts of the sponsor’s
expert panel and FDA.
AAFCO members and working
groups are already firming up their
positions on GRAS notifications to
be ready to deal with the first “no
questions” responses from CVM.
Petfood manufacturers and ingredient
suppliers are encouraged to discuss
the issue as soon as possible with
their trade association representatives
and state regulators.
■

Melanie Fairchild-Dzanis, JD, is president
of Regulatory Discretion Inc. (http://
regulatorydiscretion.com) and previously had
regulatory responsibility at Nestlé USA.
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Nutrition

Carniking™
Weight Management Solution
Carniking™ is a simple solution for a weight management
ingredient in your pet food formulation.
With over 40 % of the U.S. dog population overweight, owners are
looking for petfoods containing the right ingredients to help keep
their pets fit.
Carniking™ from Lonza is the science-backed ingredient to help
metabolize fat – and you can tell customers right on the outside of
your bag.
Carniking™ from Lonza…a simple solution!

Carniking™
Carniking™ offers pure
L-Carnitine and is a trademark
of Lonza Ltd, Switzerland.

www.carniking.com
carniking@lonza.com
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Videos: How to save energy

Globe image by R-STUDIO, factory icon by iconspro, BigStockPhoto.com

Watch Tjitze Smit, petfood division
manager for Graintec A/S, during Petfood
Forum Europe 2011, discussing calculation of
energy consumption (www.petfoodindustry.
com/7155.html) and the benefits of heat
pumps (www.petfoodindustry.com/
7154.html).

The amount of energy consumed
by a typical extrusion operation
makes it an obvious target for
reduction.

Target:
Sustainable petfood
processing

By Debbie Phillips-Donaldson

To save energy and costs during extrusion, take aim at areas such
as dryer exhaust air, energy inputs and your heating system

PETFOOD COMPANIES FROM giants
like Mars Petcare US and Nestlé Purina
PetCare to specialists like Canidae Pet
Food and Natura Pet Products have
been opening or retrofitting eco-friendly
facilities to great fanfare over the past
few years. But executives from these and
other manufacturers would say making
petfood more sustainable usually starts
with the basics, including processing.
“Prior to sustainability becoming the

hot buzzword, it was called cost efficiency,” said Terry Block, president of
Nestlé Purina’s North American division.
“As you reduce energy and water, you
reduce costs.”
The amount of energy consumed by
a typical extrusion operation makes it an
obvious target for reduction. According
to Tjitze Smit, petfood division manager
for Graintec A/S, the extrusion process
can use up to 380 kilowatt hours (kWh)
October 2011
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Petfood Forum Asia
February 16, 2012

Bangkok International Trade & Exhibition Centre
Online Registration Now Open.
Register before January 5, 2012, and save more than 15%!

For its third edition, Petfood Forum Asia moves to a new location at the beautiful
Bangkok International Trade & Exhibition Centre (BITEC) in Bangkok, Thailand. The
event brings you expert content about pet nutrition, petfood processing, safety,
marketing and other important topics — along with the opportunity to network with
your peers. Plus, you can visit with key industry suppliers exhibiting at Victam Asia.
SPEAKERS & TOPICS INCLUDE:
Trends in natural and organic ingredients and supplements —
Greg Tilford, author, consultant and teacher in the field of veterinary botanical
medicine/CEO of Animals’ Apawthecary Co. and Animal Essentials Inc., Montana, USA
Prebiotics, probiotics and synbiotics as functional foods for dogs—
Dr. K.B. Kore, Assistant Professor, Department of Animal Nutrition, College of
Veterinary Science and Animal Husbandry, Navsari Agricultural University, India
Validation of extrusion temperature as a CCP in the petfood process—
Galen Rokey, process manager for the Pet Food Applications Group,
Wenger Manufacturing, Kansas, USA
Systemic approach to dog palatability: focus on Asian market—
Laurence Callejon, innovation engineer, SPF, Elven, France

REGISTER

NOW

Register online now at http://www.petfoodindustry.com/PFFAsia2012.aspx
or complete the form on the reverse side.
Check back often for additional updates on scheduled speakers and more

Petfood Forum Asia is held in conjunction with Victam Asia 2012 (www.victam.com), Asia Pacific’s premier event for animal and
aquatic feed, petfood and biomass technology.

AdditionAl 2012 EvEnts

Mark your calendar for these additional events:
Renaissance Schaumburg — Schaumburg, Illinois USA

Petfood Forum
April 2-4, 2012

Petfood Workshop:

New Product Development
April 4-5, 2012

For more information, visit www.petfoodindustry.com/petfoodforum.aspx
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February 16, 2012
Bangkok International Trade & Exhibition Centre • Bangkok, Thailand
In conjunction with Victam International 2011

Attendee Registration Form

Register online at www.petfoodindustry.com/PFFAsia2012.aspx

Registration includes all conference sessions, a light breakfast,
generous buffet lunch and coffee break.

Registration date

Registration fee

Through January 5, 2012

US$275

After January 5, 2012

US$325

Register by
January 5, 2012, to

save over
15%!

Please type or print CLEARLY, IN CAPITAL LETTERS (as you would like it to appear on your name tag):
Name (last, first) __________________________________________________________ Job title _____________________________________________
Company name _____________________________________________________________ URL _____________________________________________
Address __________________________________________________________________ City _____________________________________________
State/province ______________________________________ Zip/postal code ________________________ Country ________________________________
Phone ________________________________ E-mail _________________________________________ Fax ___________________________________
Organizational function (e.g., marketing, management, R&D, etc.): _______________________________________________________________________________
Industry segment (e.g., manufacturer, supplier, retailer, veterinarian, etc.): __________________________________________________________________________
Product segment (e.g., dry, wet, treats, etc., or equipment, ingredients, etc.): _________________________________________________________________________
Do you subscribe to Petfood Industry magazine?

❐ Yes ❐ No

ADDITIONAL ATTENDEES—same rates above apply.
Name (last, first) ________________________________________________ E-mail _______________________________________________________
Name (last, first) ________________________________________________ E-mail _______________________________________________________
Name (last, first) ________________________________________________ E-mail _______________________________________________________
Name (last, first) ________________________________________________ E-mail _______________________________________________________

Method of payment:

❐ MasterCard

❐ VISA

❐ American Express

Name on card _____________________________ Billing address _______________________________ City _______________________ Zip ___________
Card number ____________________________________ Signature _______________________________________________ Expiration date ____________

Please return this form with full payment
(payable to Northern Illinois University) to:
Petfood Forum Asia 2012
c/o Registration Office
Outreach Services, Northern Illinois University
DeKalb, Illinois, USA 60115
Phone: +1.815.753.7922 Fax: +1.815.753.6900
Email: OutreachRegistration@niu.edu

PETFOOD FORUM ASIA HAS NO EXHIBIT HALL; ALL EXHIBITS ARE PART OF
VICTAM ASIA. For information on exhibiting, please visit www.victam.com or
contact Steve Akins at +1.815.209.6444 or sakins@wattnet.net.
Registration to attend Victam Asia is separate from
Petfood Forum Asia registration. Register for Victam Asia
for free online at www.victam.com. For information on hotels and travel
packages, visit www.victam.com or www.bitec.net.

NOTE: Registrations will not be processed without payment; rate is determined by date payment is received. Prior to January 20, 2012, attendee registration fees are refundable
minus a cancellation fee; contact OutreachRegistration@niu.edu or +1.815.753.7922. Substitution of registered personnel at no charge. Watt Media reserves the right to substitute
speakers and change schedule as necessary. If anyone in your party requires special assistance, please contact us.
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Figure 1. Energy consumption during extrusion

kWh/ton of final product

The feed extrusion process consumes a significant amount of electrical and thermal energy, said Tjitze
Smit of Graintec A/S in his Petfood Forum Europe 2011 presentation, “Energy recovery and odor
reduction in petfood production.”
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Electrical

of energy per ton of final product
(Figure 1). The drying part of the
process accounts for the largest use of
energy (Figure 2, p. 40).
Recovery of dryer exhaust and
other processing air can save 20 to
100 kWh of thermal energy per ton

Thermal

High

Total

of final product, Smit said during
Petfood Forum Europe 2011. Often
the most cost-effective solutions integrate technologies to reduce not only
energy use but also odor and carbon
dioxide emissions. Smit suggested
four potential solutions for recovering

39

energy from the drying process:
1. A cross flow air/air heat exchanger
allows for up to 50% recovery;
2. An air/water heat exchanger offers
up to 40% recovery;
3. An air-to-water exchanger
combined with a high-temperature
(80 – 110° C) heat pump can effect
up to 70% energy recovery and
potentially more than 50% odor
reduction; and
4. An air/water heat exchanger
combined with recirculation of
dryer air may offer only up to 20%
energy reduction but also odor
reduction above 85%.
Thermal and mechanical energy
are the major inputs for extrusion,
with the typical operation using a 1:2
ratio of mechanical to thermal energy,
said Galen Rokey, process tech-

The poly woven pinch bottom bag!
PP*STAR®, the poly woven pinch bottom bag represents a stepchange
���������������������������������������������������������
PP*STAR® combines the advantages of pinch bottom bags and woven
������������������������������������������������������������������������������
���������������������������������������������������������������������������������
High End Technology!
PP*STAR®������������������������������������������������������������
�����������������������������������
Visit us at:
ICE europe 2011, International Converting Exhibition
November 8 - 10, Munich Trade Fair Centre, Germany
Hall/Booth B6/6465

����������������������
��������������������������������������
����������������������������
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Figure 2. Energy suckers

Drying accounts for the largest use of thermal energy during extrusion, at 60%, plus another 13% of electrical energy, according to Tjitze Smit of
Graintec A/S.

Thermal energy consumption

Electrical energy consumption

Heating of liquids
Stem to extruder/conditioner
Air heating for drying

Others

Extrusion

Grinding

Drying

Source: Graintec A/S

ONE PET FOOD
NEWSLETTER CAN’T
DO EVERYTHING.
WELL, THAT’S THE
OFFICIAL STORY.
Subscribe to Empyreal® 75 Update today. The one pet food industry e-newsletter
that qualifies as a must-read. Stay current with insights, key information and original
perspectives on pet well-being and business success strategies. All brought to you
four times a year by the makers of Empyreal 75, the naturally pure source of protein.

Subscribe today to Empyreal® 75 Update. Go to http://eforms.kmpsgroup.com/jointforms/Forms/
Subscription.aspx?pubcode=empu&step=form
Empyreal is a registered trademark of Cargill Corn Milling. ©2010 Cargill, Incorporated. All Rights Reserved.
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Figure 3. Processing efficiency effect on energy and wear costs

The typical petfood extrusion process uses a 1:2 ratio of mechanical to thermal energy, according to
Galen Rokey of Wenger Manufacturing. Increasing mechanical while reducing thermal energy can
dramatically increase costs.

160
140
production cost index

nology manager for Wenger, during
a seminar for petfood producers in
the UK in June 2011. This ratio affects
utility and equipment wear costs and
influences sustainability.
The costs are significant, Rokey
added, with mechanical costing about
2.5 times more than thermal for the
same unit of energy. Wenger has
found these averages applicable in
almost every region of the world:
■■ Thermal energy = US$7.32/million
kilojoule (kJ);
■■ Mechanical energy = US$18.06/
million kJ; and
■■ Equipment wear = US$1.25/ton
for every 22 kWh/ton specific
mechanical energy.
Rokey shared an exercise in
which the 1:2 ratio was altered by
reducing thermal energy by 25%
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Source: Wenger

25
% reduction in thermal energy inputs

and 43%, with the latter resulting in
a 1:1 mechanical:thermal ratio. This
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changed the energy inputs to the
extrusion process, dramatically driving

Pet Food Solutions
Fast NIR Screening Methods for Quality Control

5IFNBJOGPDVTPGNPEFSOMBCPSBUPSJFTJTNJOJNJ[JOHUIFUJNFUIBUFMBQTFTCFUXFFOJODPNJOHTBNQMFTBOESFTVMUHFOFSBUJPO
4FF#6$)*࣎TTPMVUJPOTGPSSBQJETDSFFOJOHPGNPJTUVSF QSPUFJO GBUBOEPUIFSQSPYJNBUFTBUQSPEVDUJPOMJOFTCZ/*3.BTUFSn
ൔ Easy operation, stand-alone FT-NIR Spectrometer, supporting touch screen operation
ൔ Pet food, feed and forage quick-start calibrations available
ൔ Hygienic easy-cleaning design
Visit us at IDF World Dairy Summit, Parma, 15. – 19.10.2011 and
Food Ingredients Europe, Paris, 29.10. – 1.11.2011
BÜCHI Labortechnik AG
CH-9230 Flawil 1
Switzerland
T +41 71 394 63 63

www.buchi.com
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eLearning

The online educational portal
for industry professionals.

Powered by Petfood Industry

NEW interactive petfood nutrition course:
Building Blocks of Companion Animal Nutrition
This online course, developed by Linda P. Case, M.S., owner
of AutumnGold Consulting, provides thorough examination
of the science of companion animal nutrition and practical
feeding management for dogs and cats.

Designed for petfood
professionals who work in:
Nutrition
R&D and food science
Quality assurance
Quality control

Building Blocks of Companion Animal
Nutrition includes:

Senior level management
Vendor assurance

Six interactive modules of 35 - 45 minutes each
Accompanying textbook Canine and Feline Nutrition:
A Resource for Companion Animal Professionals

Companion animal
veterinary practices

Certificate of completion

About the Instructor

Linda P. Case, M.S.

Course developer Linda P. Case, M.S., is a recognized expert in the fields of canine
and feline nutrition, behavior and training, and companion animal health care.
She operates AutumnGold Dog Training Center and is the author of four books, as
well as numerous scientific papers and pet owner educational materials.
Case has also served as an adjunct assistant professor at the University of Illinois
College of Veterinary Medicine, and lecturer and program coordinator at the
University of Illinois Department of Animal Sciences.

Log on to www.wattelearning.com to learn more, sign up
and gain immediate access to this course. Check back often
for newly added sessions and updated offerings.

Powered by: PETFOOD INDUSTRY IN PRINT O ONLINE O EVENTS
Petfood Industry, Petfood Forum, PetfoodIndustry.com, Petfood Industry eNews, Petfood Nutrition eNews,
e-Marketing, Petfood Industry TV, Podcasts, Webinars, Research, Database Management
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up utility costs and, to a lesser extent,
equipment wear costs (Figure 3, p. 41).
To maximize efficiency, try to
increase thermal energy inputs—
look at steam in the preconditioner
barrel—and decrease mechanical
energy, especially within the extruder.
STEAM HEAT EFFICIENCY is key, too.
David Degelau of Hydro-Thermal

[@]
Presentation: Learn more
about process heating

David Degelau, engineer and
certified steam system specialist for
Hydro-Thermal Corp., explains ways
to save energy with industrial heating
systems in his Petfood Forum 2011
presentation, “Process Heating –
Temperature Stability Under Dynamic
Flow Rates”: www.petfoodindustry.
com/7944.html.

Corp. detailed the energy losses in
a typical industrial heating system
during Petfood Forum 2011:
■ Stack losses – 10-30% of energy
input;
■ Blow-down losses – 5-10% of
boiler output;
■ Condensate losses from leaks or
non-functioning trap systems –
up to 10% of energy input;
■ Flash losses – 5-10% depending
on system pressures as hot
condensate is reduced; and
■ Condensate heat losses – less
than 2% of energy input.
According to Degelau, direct steam
injection (DSI) can mitigate these
losses. “DSI uses 100% of the steam’s
heat energy by adding steam directly
to the processing fluid,” he said, and
delivers benefits such as:

43

■ Reduced steam consumption;
■ Significantly lower energy costs
(25% or more);
■ Near-instantaneous energy (heat)
transfer;
■ Low maintenance;
■ Handling of fluids that are difficult
to heat, such as highly viscous or
abrasive slurries;
■ Small size, requiring no production
floor space; and
■ No condensate return required.
To help determine what type of
system is best for your operation,
Degelau suggested doing an energy
comparison. Several energy calculators are available online, including
from the US Department of Energy
(www.energy.gov), Hydro-Thermal
(www.hydro-thermal.com) and
Sempra Energy (www.sempra.com). ■
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Petfood Insights
David A. Dzanis, DVM, PhD, DACVN

Read more
Find more columns

by Dr. Dzanis at
www.petfoodindustry.com/
petfoodinsights.aspx.

DSHEA revisited
for pet supplements?
IN A PRESENTATION at the annual
meeting of the National Animal
Supplement Council a few months
ago, a representative of the US Food
and Drug Administration made a very
interesting comment. He said that in
FDA’s attempt to find “legal homes” for
the plethora of unapproved ingredients
currently on the market, one possibility
is for FDA to reconsider the applicability of the Dietary Supplement Health
and Education Act (DSHEA) for products intended for animal consumption. I have not heard any more, but
if DSHEA does become applicable to
animal products, it will dramatically
alter the current regulatory rubric.
Enacted in 1994, DSHEA drastically changed the way dietary supplements for human consumption are
regulated. While still “food” under the
Federal Food, Drug and Cosmetic Act
(FFDCA), DSHEA defines a distinct
subcategory with unique regula-

generally recognized as safe (GRAS) or approved
food additives.
Claims can be made for a dietary supplement
relative to effect on structure and function of the
body that do not directly relate to its nutritional
content without evoking an intent to offer the
product as a drug. For example, under DSHEA, a
pill containing echinacea can make claims such
as “to support a healthy immune system” even
though the herb is not GRAS and its function is
unrelated to its vitamin, mineral or other nutrient
If a 1994 law
content. But a chicken soup product with echinacea would be an adulterated food by virtue of
addressing dietary
it containing an unapproved food additive and
supplements for
possibly even an adulterated drug if the labeling
made any functionality claims for that ingredient.
humans becomes
DSHEA prompted a tremendous growth in
applicable to
the dietary supplement market, both for human
and animal consumption. However, in 1996, FDA
animal products,
issued a notice in the Federal Register opining that
it would shake
DSHEA did not apply to products intended for
animals. The logic was:
up the regulatory
 It was neither contemplated nor intended by
landscape.
Congress;
 There is a paucity of data to support
safe use;
 It would circumvent requirements
to show absence of unsafe residues
Helpful links
in meat, milk or eggs of animals
DSHEA of 1994: www.fda.gov/RegulatoryInformation/Legislation/FederalFood
consuming the dietary supplement;
DrugandCosmeticActFDCAct/SignificantAmendmentstotheFDCAct/ucm148003.htm
 It would allow for unfair “production
claims” (i.e., drug claims).
Inapplicability of DSHEA to animal products: www.gpo.gov/fdsys/pkg/FR-1996As a result, animal dietary supple04-22/html/96-9780.htm
ments remained under the old rules and
National Animal Supplement Council: www.nasc.cc
to this day have to meet the same regulatory requirements as any other animal
feed. This prompted the formation of
tory privileges not afforded other foods. For one,
NASC and the development of its unique labeling
unlike substances in conventional foods, those in
format for products that do not meet FFDCA.
a product that meets the statutory definition of
While not in a formal legal category, “dosage
“dietary supplement” do not necessarily have to be
form animal health products” for non-human food
Dr. Dzanis is a writer and consultant on nutrition, labeling and regulation. Tel: +1.661.251.3543; email: dzanis@aol.com.
October 2011
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chain animals (e.g., horses and pets)
labeled per NASC guidance are not
subject to oversight by most state feed
control officials but rather are tolerated
by FDA under enforcement discretion
as “unapproved drugs of low regulatory priority.” While this arrangement has worked to the satisfaction of
industry and government for years, its
long-term survivability is in question
as FDA now ponders the wisdom of
continuing its current enforcement
discretion practices.

apply to animal products.
Important to note is that if DSHEA
is not amended by Congress but simply
reinterpreted by FDA, it would appear
only to apply to products in supplement form and not to complete and
balanced petfoods or other foods in
conventional form. Therefore, there

45

would probably be much stronger
incentive for regulators to take action
against conventional foods containing
unapproved food additives, such
as glucosamine and chondroitin
sulfate, rather than tolerating them,
even under specified conditions as is
currently practiced by most states. ■

DSHEA changed
the way dietary
supplements
for human
consumption
are regulated.
If FDA is to revisit the applicability
of DSHEA without seeking amendment by Congress, it would have to
counter its previous arguments as
to why DSHEA didn’t apply. It’s not
obvious to me how that would be
accomplished. Assuming it is done,
however, one effect would be that
many of the pet supplement products
on the market today could come out of
their current regulatory limbo. With
clearer guidance as to what is both
acceptable and unacceptable for a
legally defined dietary supplement (as
opposed to a product in unapproved
drug status), it would be much easier
for manufacturers to comply and regulators to monitor and enforce.
I assume if this new determination
comes to pass, animal products would
need to meet good manufacturing
practices as required for human dietary
supplement products, as well as the
need to file notices with FDA regarding
intended label claims and use of new
dietary ingredients. It’s less clear
whether the 1994 grandfather clause
in DSHEA for ingredients would also

PetfoodIndustry
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Learn more

Ingredient Issues
Greg Aldrich, PhD

Salmon: nutrient-rich
petfood ingredient
SALMON, THE SUPPOSED “last wild
food” (Greenberg, 2010), has become
very popular in petfoods. This may
simply be marketing; however, there is
some nutritional credence to the hype.
Salmon has been touted as a “super
food” by the human medical community for its content of omega-3 fatty
acids. For many of the same reasons,
salmon also fits into a solid nutritional
Wild caught or platform for a pet’s diet too. So, what
do we know about salmon’s use in
farm raised, salmon petfood, and are there any issues?
There are several different forms
offers a source of
of salmon available to the petfood
digestible protein and industry: salmon meat, rendered
omega-3 fatty acids salmon meal and hydrolyzed salmon
for flavor designations and hypoallerfor pet diets. genic diets. At the high-cost end of the
spectrum, salmon meat consists of the
same sort of fillet found at the grocery, either as
whole meat or minced.
Seldom are these offered as varieties of salmon
like king, sockeye or coho. More often salmon
meat is derived from the “frames” of which the
fillet has been removed. These are either ground
to include the bone or deboned with a mechanical
deboning machine to capture all the soft material
(meat and fat) and then frozen into blocks. These
“meats” are commonly used in the production of
wet foods; some are turned into a slurry for use in
extruded foods.
Salmon meat, especially the mechanically
deboned slurries, consists of a fair amount of
moisture (pushing 80%) and modest amounts
of protein and fat/oil. The fatty acids within the
salmon oils are very rich in omega-3s, making up
more than 30% of the total. A significant amount
of these omega-3s are the important long chain
eicosapentaenoic and docosahexaenoic acids (often
called EPA and DHA).

Read more columns
by Dr. Aldrich at
www.petfoodindustry.com/
ingredientissues.aspx.

The ash content can be quite variable
depending on the type of material and the
supplier. The meat is typically not the pretty pink
found on the store shelf but rather a gray-colored
flesh similar to what one would associate with
other fish. Nutritionally, salmon meat is used in a
manner similar to that of other meats such as beef,
pork, chicken or pollock fish (Faber et al., 2010).
RENDERED SALMON MEAL is available on a
limited basis. This species-specific fish meal is
derived from the remaining carcass components
following removal of the fillets for the restaurant
and grocery trade. The meal will consist of the
meat and bones from the heads and frames, along
with some skin and organs. These are rendered
to remove moisture and the high-value salmon
oil, then ground to a coarse powder. The resulting
meal will commonly exceed 60% protein and 10%
fat, with ash of 15-25% depending on supplier.
The digestibility of essential amino acids is
similar to other fish meals, and the residual oils
contain a significant amount of omega-3 fatty
acids (Folador et al., 2006). Due to the content of
these polyunsaturated fatty acids, salmon meal
needs to be heavily fortified with preservative
antioxidants to retard oxidation and remain fresh.
A NOTHER OPTION OFTEN available in the
petfood industry is salmon hydrolysates. These
are primarily components of “natural flavors”
or as a fish option in hypoallergenic diets. The
latter requires the meat proteins be hydrolyzed
(broken down) to small peptides by protease
enzymes to avoid being recognized by the
body’s immune system.
Following hydrolysis, the protein is spray
dried into a brown/tan powder with a mild fish
aroma. The protein content can be quite high
(70-90% depending on supplier) with fat and ash
levels negligible. When used in pet diets, it can

Dr. Greg Aldrich is president of Pet Food & Ingredient Technology Inc.
October 2011
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be a reasonable replacement for other
quality proteins like poultry by-product
meal (Zinn et al., 2009). The amino
acid digestibility can be very high
(exceeding 90%); but, due to a high
proportion of non-essential amino
acids, the protein quality can be fairly
low (Folador et al., 2006). Further, when

the Food and Agriculture Organization of the United Nations reports that
nearly four times more (2.30 vs. 0.83
MMT) salmon were produced via aquaculture than were caught, and these
wild stocks are in decline (FAO, 2008).
A recent Time magazine article by
Bryan Walsh captures the essence of

The practice of farming salmon
might just be the salvation for their
wild cousins.
compared to other hydrolyzed proteins,
the ingredient may lack some binding
capability in a food. These factors make
it important to consider a complementary protein source when formulating
with hydrolyzed salmon.
THERE IS ONE bit of controversy
surrounding salmon that has little
to do with petfood and nutrition—
specifically, whether the salmon was
wild caught or farm raised. At the heart
of the matter is whether there are sufficient wild-caught salmon to support
the world’s consumption and whether
they are inherently a healthier choice
for the animal and planet. At present,

the matter: “There just isn’t enough
seafood in the seas...to keep up with
the global seafood consumption.”
However, that doesn’t deter opponents
of salmon aquaculture. They point out
a number of issues:
 Algae blooms and nitrogen pollution reported in waters around
salmon farms;
 The appearance of new diseases
and pests such as salmon anemia
and sea lice that could threaten the
wild species;
 Antibiotic residues found in both
fish and surrounding seawater;
 Mixing of weaker genetic traits
from escaped farmed salmon that

47

could threaten wild salmon; and
 Farmed salmon contain a higher
concentration of dioxins and PCBs
in the fatty tissues due to feeding
practices.
UNLIKE ANIMAL AGRICULTURE that
has had some 12,000 years to work out
these sorts of issues, salmon aquaculture has been around for a mere 40
years. There is a concerted global effort
under way to resolve breeding, feeding
and environmental issues, much of it
spearheaded by the UN. The decline
in wild salmon is primarily a result of
disrupted river systems from human
land development. With the help of
organizations such as the World Wildlife
Fund, practices learned from aquaculture are being used to help rehabilitate
wild salmon populations where they
had previously vanished. The practice of
farming salmon might just be the salvation for their wild cousins.
While wild-caught salmon may be
the ideal, the benefit from consuming
farm-raised salmon outweighs the
risks by a wide margin (Foran et al.,
2005) and sustains the supply for
future generations. The net result for
our pets is a nutrient-rich ingredient,
regardless of where the salmon were
raised.
■

Are you backing your claims with solid data?
Today’s petfood claims require solid data. At Summit Ridge
Farms, we provide the pet food industry with accurate, reliable and
precise research on all types of testing protocols for cats and dogs.
• Dental Protocols
(as per VOHC)

• Palatability Testing
• Digestibility/
Metabolism Testing
• Stool Quality Analysis

• Blood Level Protocols
• AAFCO Nutritional
Adequacy
• Urine pH
• Weight Loss Protocols
• Customized Tests Available
• Product Safety Testing

Setting the standard for pet food testing

570.756.2656 • Fax 570.756.2826 • www.SRFarms.com
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Research Notes

Impact of high fat and
fructose diet in dogs

The aim of this study was to elucidate the impact
of a high-fat, high-fructose diet (HFFD; fat, 52%;
fructose, 17%), in the presence of a partial (~65%)
pancreatectomy (PPx), on the
response of the liver and extraheKey concepts
patic tissues to an orally admin Impact of high fat and fructose
istered, liquid mixed meal. Adult
diet in dogs
male dogs were fed either a nonpu(J. Nutr. 141:1643-1651) These data rified, canine control diet (CTR;
reveal deleterious metabolic consefat, 26%; no fructose) or a HFFD
quences associated with consumpfor eight weeks. Dogs underwent a
tion of a high-fat, high-fructose diet.
sham operation or PPx.
 Water intake in domestic rabbits
Postprandial glucose concen(JAPAN 95: 499–511. doi:
trations
were significantly greater
10.1111/j.1439-0396.2010.01077.x)
in the HFFD group than in the
For optimal water provision and
urolith prophylaxis, we recommend CTR group. Impaired glucose
a diet high in fresh food plus hay
tolerance in HFFD was due in part
ad libitum, with free water access
to accelerated gastric emptying
offered in an open bowl.
and glucose absorption, as indi Can cats convert beta-carotene
cated by a more rapid rise in arteto retinol?
rial plasma acetaminophen and
(JAPAN online July 2011. doi:
the rate of glucose output by the
10.1111/j.1439-0396.2011.01196.x)
gut, respectively, in HFFD than
The appearance of [2H4]-retinol in
in CTR. It was also attributable to
plasma indicates cats are capable
lower net hepatic glucose uptake
of converting beta-carotene to
active vitamin A, though conversion (NHGU) in the HFFD group
compared to the CTR group,
efficiency was not calculated.
 Fiber analysis and digestibility in
resulting in lower hepatic glycogen
petfoods
synthesis (GSYN) in the HFFD
(JAPAN online August 2011. doi:
group than in the CTR group.
10.1111/j.1439-0396.2011.01203.x)
HFFD also displayed aberrant
A combination of total dietary fiber
suppression of lipolysis by insulin.
and crude fiber analyses might give
HFFD feeding accelerates
good information on the content of
gastric
emptying and dimintotal, unfermentable and partially
ishes
NHGU
and GSYN, thereby
fermentable fiber in petfoods.
impairing glucose tolerance
following a mixed meal challenge. These data reveal
a host of deleterious metabolic consequences associated with consumption of HFFD.
Source: K.C. Coate et al., 2011. A high-fat, high-fructose
diet accelerates nutrient absorption and impairs net hepatic
glucose uptake in response to a mixed meal in partially
pancreatectomized dogs. J. Nutr. 141:1643-1651.

Find more
Read more
Research Notes online at
www.petfoodindustry.com/
researchnotes.aspx.

Water intake in
domestic rabbits

Rabbits (Oryctolagus cuniculus) often suffer from
urolithiasis. A high water intake is important in the
prophylaxis of uroliths. We investigated the influence factors for water intake using 12 rabbits and
different feed and water regimes: hay, fresh parsley,
a seed mix and two different pelleted feeds offered
in diverse combinations. Water was provided either
by open dish or nipple drinker ad libitum except for
four treatments with six- or 12-hour access.
Under the different feeding regimes, the drinker
had no influence on water intake, but fecal dry
matter content was significantly higher with nipple
drinkers. Dry food led to a higher water intake, but
total water intake was still lower than with addition of “fresh” food.
With restricted water access, rabbits exhibited a
significantly higher water intake with open dishes
compared with nipple drinkers. High proportions
of fresh parsley or hay in the diet enhanced total
water intake and urine output and led to lower
urinary dry matter content and lower urinary
calcium concentrations. Restricted access to
drinkers led to a decreased total daily water intake
and increased dry matter content of urine and
feces.
For optimal water provision and urolith prophylaxis, we recommend a diet high in fresh food plus
hay ad libitum, with free water access offered in an
open bowl.
Source: A. Tschudin et al., 2011. Water intake in domestic
rabbits (Oryctolagus cuniculus) from open dishes and nipple
drinkers under different water and feeding regimes. JAPAN
95: 499–511. doi: 10.1111/j.1439-0396.2010.01077.x

Can cats convert
beta-carotene to retinol?

Many animals convert beta-carotene to
retinol to meet their vitamin A (VA) requirement.
However, this pathway is inefficient in many carnivores. This study quantified the plasma response
to a single oral dose of [2H8]-beta-carotene in
adult domestic cats, including measurement of
[2H4]-retinol derived from the dose.
October 2011
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Cats were fed either a control diet
containing adequate VA or a VA-devoid
diet for 28 days. An oral dose of either 5
mg/kg body weight (BW) or 10 mg/kg
BW of [2H8]-beta-carotene was administered on day 28. Plasma samples were
collected prior to dosing and at various
hourly intervals post-dose.
Beta-carotene was undetectable
in plasma prior to dosing. Mean peak
plasma beta-carotene was 0.37 ± 0.06
nmol/ml at 9.0 ± 1.8 hours post-dose,
while [2H4]-retinol peaked at 3.71 ± 0.69
pmol/ml at 55.2 ± 16.3 hours. There was
little effect of diet or dose on the betacarotene or [2H4]-retinol responses.
The appearance of [2H4]-retinol
in plasma indicates cats are capable of
converting beta-carotene to active VA.
Conversion efficiency was not calculated in this study, but it is likely inadequate to meet cats’ VA requirement
without the inclusion of preformed VA
in the diet.
Source: A.S. Green et al., 2011. Domestic cats
convert [2H8]-beta-carotene to [2H4]-retinol
following a single oral dose. JAPAN online July
2011. doi: 10.1111/j.1439-0396.2011.01196.x

PET FOOD MANUFACTURERS

Feed Dry Ingredients Safely!
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Fiber analysis and
digestibility in petfoods

Six dry dog foods and six dry cat
foods with different carbohydrate
sources were investigated in digestion
trials. Food and fecal samples were
analyzed for crude fiber (CF), total
dietary fiber (TDF) and starch. In dogs,
neutral detergent fiber (aNDFom) and
acid detergent fiber (ADFom) were also
analyzed. N-free extract (NfE) was
calculated for CF and all other fiber
analyses.
Crude fiber analyses gave the
lowest values and TDF the highest,
while ADFom and aNDFom were in
between. Variation between diets was
lowest in CF and highest in TDF. Total
dietary fiber, aNDFom and ADFom in
food were positively correlated. CF did
not correlate with any other method.
The NfE analogue for TDF was
closest to the starch content. Methods
of fiber analyses in feces did not agree
well with each other. CF had the lowest
apparent digestibility, followed by

PetfoodIndustry

The digital magazine for pet food extrusion.

Subscribe now
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directly to your in-box...FREE.
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ADFom, TDF and aNDFom.
For all analyses, there was a significant correlation between fiber intake
and fecal fiber excretion. True digestibility was close to zero for CF, with
a high uniformity in both species. In
dogs, true digestibility of aNDFom was
53%, ADFom, 26% and TDF, 37%. In
cats, true digestibility of TDF was 31%.
Except for CF, the intercept of
regression equations suggests fecal
excretion of some material of non-food

origin is analyzed as fiber. A combination of TDF and CF analyses might
give good information on the content
of total (TDF), unfermentable (CF) and
partially fermentable fiber (TDF-CF) in
petfoods.
Source: L.D. de-Oliveira et al., 2011. Fibre
analysis and fibre digestibility in pet foods – a
comparison of total dietary fibre, neutral and
acid detergent fibre and crude fibre. JAPAN
online August 2011. doi: 10.1111/j.14390396.2011.01203.x

Save on registration for Petfood Forum events!
Petfood Forum Asia 2012, February 16
Bangkok International Trade & Exhibition Centre, Bangkok, Thailand
Register by January 5 to save more than 15%!

Don’t miss
any of the
essential
information
DSM has to
offer.

www.petfoodindustry.com/PFFAsia2012.aspx

Petfood Forum 2012
April 2-4
Renaissance Schaumburg,
Schaumburg, Illinois, USA

Register by February 1
to save up to 15%!

www.petfoodindustry.com/PFF2012.aspx

Petfood Workshop:
New Product Development
April 4-5
Renaissance Schaumburg
Schaumburg, Illinois, USA

Save even more if you also register for
Petfood Forum!
www.petfoodindustry.com/Workshop2012.aspx

By subscribing to
Essentially Pet, you
can have the next
issue delivered
directly to your inbox!
Subscribe today at
http://eforms.kmpsgroup.
com/wattpub/forms/
essp_subscribe.htm
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Making safe petfood in today’s
rapidly changing environment

Learn, network and do business from the comfort
of your oﬃce on any internet-based computer.
FORUM SPONSORS

October 26, 2011 | Register Online Today
This one-day live, online event features educational presentations,
a sponsor centre with virtual booths by top suppliers and numerous
networking opportunities for petfood manufacturing professionals
from around the globe.
Scheduled presentations by industry experts include:
• FSMA: a comprehensive overview by Jessica Wasserman, president,
Wasserman & Associates
• Get prepared! A “how-to” on what to expect and how to deal with new FSMA
regulations by Judi Lazaro, director of customer relations, AIB International
• Providing petfood manufacturing safety with HPP by Glenn Hewson,
VP of global marketing, Avure Technologies
• FSMA and petfood trade by Benjamin England, CEO of FDAImports.com LLC
and Benjamin L. England & Associates LLC
• A discussion on the Center for Veterinary Medicine’s GRAS notification process
by George A. Burdock, PhD, president and founder of the Burdock Group
Register now at www.WATTevents.com to attend this FREE, interactive event.

Powered by: PETFOOD INDUSTRY IN PRINT • ONLINE • EVENTS
303 N. Main St. | Rockford, IL 61101 USA
Tel: +1.815.966.5400 | www.WATTevents.com
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MARKETPLACE

Ingredients

FIBER SOLUTIONS
Apple
Blueberry
Cranberry

VEGETABLE
BLEND

Portage la Prairie, MB. Canada
Specializing in sales of
milled and whole flaxseed to the
Petfood Industry

Unique blend of carrots, celery, beets,
parsley, lettuce, watercress and spinach

Contact Richard at
1 866 283 3331
Or Email:
rzacharias@prairieflax.com

LaBudde Group Inc
800-776-3610
262-375-9111

WHEAT FLOUR SUPPLIER
Hard / Soft / Durum
Bulk or Bagged

800-214-7788

MGM Marketing, Inc.

Gluten-free | Omega-3's | Whole Grains | Trans-fat free
Product
of USA

Premium
Let us be your

Best Value - Quality, Service, Price -

Identity
Preserved

supplier for:

• Soybeans
• Grains
• Seeds
• Dry Edible Beans
• Flours/Meals
• Rice Products
• Vegetable Oils
• Vinegars
• Brans/Germs/Fibers
• Instant Powders/Flakes

Quality
Certiﬁed
Organic

Non-GMO
Project
Veriﬁed

Ingredients
• Split/Dehulled Soybeans
• Sweeteners

Including Brown & Golden Flaxseed & Flaxseed Meal.

Brown Rice
Brewers
Rice Hulls

Organic Rice
Rice Bran
Rice Protein

John Welisch

www.nationalrice.com
RICE PROTEIN, RICE
SWEETENERS & RICE MEAL

Product from facility in Pakistan —
Non GM Conventional and / or
Certified Organic

Tel: (314) 919-5045
Email: FAYYAZSAJ@aol.com

Organic Food & Feed since 1984

❖ Organic Rice
❖ Organic Rice Bran
❖ Organic Rice Protein
❖ Organic Molasses
...and much more

Visit www.skfood.com for our complete product listing!
4666 Amber Valley Parkway • Fargo, ND 58104 USA
skfood@skfood.com • 701.356.4106 TEL • 701.356.4102 FAX

Premium

Quality

Ingredients

Buffalo Meal

a quality, alternative
protein source

100% Free Range Grass Fed Buffalo

www.labudde.com
labudde@labudde.com
Product solutions from concept to completion

“Your partner for
ingredient sourcing,
processing and supply”

WHITE POTATO
SWEET POTATO
www.lansingtradegroup.com
Isaac Matthews
imatthews@lansingtradegroup.com
419-897-3186
www.lansingtradegroup.com

714.223.1800 / info@caninecaviar.com

• BARLEY PRODUCTS
• OAT PRODUCTS
• RICE PRODUCTS
• DRIED BREWERS YEAST
• DRIED WHEY • BEET PULP
55 E. Euclid Ave., Suite 410
Mt. Prospect, Illinois 60056
PH: 847-818-1550 FAX: 847-818-1659
Web Site: www.cerealbyproducts.com

Jedwards International, Inc.
Leading supplier of Omega-3 Oils
Supplier of Bulk Specialty Oils
to the Food, Dietary Supplement
and Cosmetic Industries
tel: 617-472-9300
fax: 617-472-9359
www.bulknaturaloils.com

Enzymes for

Flavors
Enzymes for

Processing
Enzymes for

Nutrition
Enzyme Development Corp
360 W 31st, Ste 1102
New York, NY 10001

www.EnzymeDevelopment.com
info@EnzymeDevelopment.com
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MARKETPLACE
SPECIALIZING IN:
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NATURAL CAROTENOIDS FOR ANIMALS

• EU LAMB MEATS, MEALS &
ORGANS

Lyc-O-Beta 1% AG (natural beta carotene) in oil is
equivalent to 16,700 IUs/gm (IUs = International
Units) of Vitamin A.
Lyc-O-Beta 1% AG is a powerful antioxidant, vital
for the health of our pets and domestic animals.
Other carotenoids are available as well.

• IMPORTED/DOMESTIC MARINE
PROTEIN MEALS
• VENISON, BEEF & POULTRY
PRODUCTS

Phone: +972732327398 • website: www.lycored.com
email: Oren Levy - Oren@lycored.com

• POTATO AND PEA PRODUCTS
• FISH AND VEGETABLE OILS
• TOMATO POMACE & ORGANICS
• JUST-IN-TIME DELIVERIES FROM
INTERNATIONAL MARKETS

Spray Dried PORK LIVER
CONTACT US:
• 1 613 649-2031 (PH)
• DAFELSKI@WILBURELLIS.COM
• WWW.WILBUR-ELLIS.COM

Spray Dried POULTRY LIVER
(Chicken and/or turkey)
DRIED EGG PRODUCT
EGG/LIVER BLENDS

Wild Alaskan Salmon Oil
Bulk & Private Label

Manufactured and sold by:

VAN ELDEREN, INC.

sales@lifelinepet.com

Martin, MI
Tel: (269) 672-5123
Fax: (269) 672-9000

Your Pet Food

Q U A L I T Y

Life Line Pet Nutrition
1-253-905-0951

IngredIent
IngredI
Ingred
Ient

SOURCE

Organic ingredients/blends
Dehydrated Potato/
Potato blends
Oatmeal Pellets
For Details Please Contact:
Martin Brown — 612-486-3853
mbrown@agmotion.com
Mary Jo Langenecker — 262-623-2654
mlangenecker@uscommodities-ag.com
Paul Boisclair — 559-355-1680
pboisclair@agmotion.com
Lance Laugen — 612-486-3896
llaugen@uscommodities-ag.com

1-612-486-3853

Surprisingly Competitive Pricing

Since

1930

1- 800-ALL-OILS

An AgMotion Company

Highest Quality Available

LaBudde Group
262-375-9111

Extrude More Meat!
OptiSol™ 9000 ingredient system:
> allows for 50% or more fresh
meat inclusion by improving
process ﬂow.
> provides more durable kibble.
> delivers Omega-3 essential fatty
acids.

For more information, contact
Marilyn Stieve at (262) 292-8156.

ARISTA INDUSTRIES, INC.

557 Danbury Road, Wilton, CT 06897

www.aristaindustries.com

TOMATO
POMACE

PetfoodIndustry

MARINE
& VEGETABLE
OILS

Call Us Today 800-874-2376

203-761-1009

(800) 336-2183
Nutrition@Glanbia.com
GlanbiaNutritionals.com

Employment
INGREDIENTS

Natural bulk ingredients for
your formulation needs.
Experts in botanical, fruit and vegetable
powders for the petfood industry.
Products in stock for immediate shipment.

Styka Botanics, 1-800-9-STRYKA,
info@stryka.com www.stryka.com

Job board website specializing
in the Pet Food sector.
email: ClientCare@AnimalJobHunter.com
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MARKETPLACE
Equipment

Used Equipment

DIE ROLLS
800.343.7655

Bones Biscuits Treats

weidenmiller.com
Quality Equipment
for the Quality
Petfood
Manufacturers
Mill Technology Company Inc.
(763) 553-7416
888-799-5988
gary@mill-technology.com

Packaging

WE BUY AND SELL USED FEED AND GRAIN EQUIPMENT
• Pellet Mills • Coolers • Dryers • Roller Mills
• Flakers • Cleaners • Sewing Lines • Mixers
• Legs • Dust Filters • Air Pumps • New Conex Extruders
• Replacement parts for Intra-Pro® Model 2000 & 2500 extruders

LARGE INVENTORY IN STOCK

1400 S. Spencer Rd., Newton, KS 67114
Ph: 316-283-9602 • Fax: 316-283-9584
E-mail: gary@continentalagra.com
Web: www.continentalagra.com

Services

CUSTOM REPRINTS
Use reprints to maximize your
marketing initiatives and strengthen
your brand’s value.

Testing

KENNELWOOD INC.

Quality affordable testing for palatability
and nutritional adequacy since 1982.

217 356-3539

email: dowatts@aol.com

Blue Ridge Kennel
USDA registered research
facility performing petfood
testing since 1975.
Traditional and in-home
panels available.
Contact: Paul Plessner
telephone: 334/567-8195

REPRINTS ARE IDEAL FOR:
� New Product Announcements
� Sales Aid For Your Field Force
� PR Materials & Media Kits
� Direct Mail Enclosures
� Customer & Prospect Presentations
� Trade Shows/Promotional Events
For additional information, please contact
Foster Printing Service, the official reprint
provider for Petfood Industry.

Find free
information on
products or services
in the industry.
Just visit
www.directorypub.com/PET/

PetfoodIndustry
MARKETPLACE

ads are also placed on
www.PetfoodIndustry.com
for maximum exposure!
To order:

Ginny Stadel
Call 866.879.9144
or sales@fosterprinting.com

Tel: +1.815-966-5591, Fax: +1.815-968-0941
gstadel@wattnet.net
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Ad Index
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 AFIA Regulatory
Training Short Course,
October 11-12, 2011.
Westin Arlington
Gateway, Arlington,
Virginia, USA. For more information,
please go to www.afia.org.
 10th Annual Pet South America International Trade Show, October 18-20,
2011. Expo Centre Norte, Red Pavilion,
São Paulo, Brazil. For information on
this event, go to www.petsa.com.br.
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 International Feed & Poultry Expo,
January 23-27, 2012. Georgia World
Conference Center, Atlanta, Georgia,
USA. For more information or to
register, please visit www.ife12.org.
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 Process Expo, November 1-4,
2011. McCormick
Place, South Hall,
Chicago, Illinois,
USA. For more
information,
please go to
www.myprocessexpo.com.
 AFIA Equipment Manufacturers Conference, November
3-5, 2011.
Sheraton Ft.
Lauderdale
Beach Hotel,
Fort Lauderdale, Florida,
USA. For more information,
please go to www.afia.org.
 “Establishing a HACCP
Program for the Feed Industry”
Short Course, November 7-10,
2011. Kansas State University,
Manhattan, Kansas, USA.
To register, please visit
www.afia.org.
 The 15th Annual China International Pet Show (CIPS),
November 16-19, 2011. Import
& Export Fair Pazhou Complex,
Guangzhou, China. For more
information and to register, go to
www.cipscom.com.

See more
Find out what industry events
are approaching. Go to
PetfoodIndustry.com.

Online events

 Virtual Petfood Forum – Making
Safe Petfood in Today’s Rapidly
Changing
Environment
will take place
October 26,
2011, 8-5PM
CST. This is a
live event, so make sure to go
to www.petfoodindustry.com/
petfoodforum.aspx for the latest
information and for information on registration, topics and
schedule.
 Mocon Inc. has announced its
2011 Free Webinar Series which
began March 9,
2011, and takes
place once a
month until December 10, 2011.
To view class details and registration information, please visit
www.mocon.com/events.php.
 AFIA Webcasts: Controlling
Salmonella in Your Facility and
Management Considerations for
Salmonella/
Microbial
Control are
available for
download at
www.afia.org.

 The Powder and Bulk Online
Training Center is a virtual
campus providing
online training and
lectures on topics
such as Pneumatic Conveying,
Mixing & Blending
and Solids Flow. All of these
web-only classes are available
at www.powderandbulk.com/
online_training.
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Leader
Run with the

Take Your Brand
Farther, Faster, with
Bemis Packaging
Large Bags or Small
Pouches, Kibble or
Treats, Wet or Dry,
Bemis Has Your Package.

In the competitive pet food business, brand dominance demands a packaging partner
with agility, strength and sharp market instincts. To stay ahead of the pack, run with Bemis.
As the world’s leading producer of pet food packaging, we offer the industry’s broadest
portfolio of packaging technologies, a nimble service model, vertically integrated supply
and total concept-to-cart development support. All, from one responsive source.

Talk to us! We’re hungry for your business. Contact Tom Bellmore at
tsbellmore@bemis.com.

3550 MOSER STREET | OSHKOSH, WI 54901 | 920-527-2300 | WWW.MILPRINT.COM
©2011 Bemis Company, Inc.
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We’ve got sssssteam heat...

Ready to shift your extrusion process to a more favorable
energy source? The new Wenger Thermal Twin Screw Extruder not
only provides exceptional performance with a broad range of raw materials, but offers a thermal to mechanical energy ratio of 14 to 1 — a level
previously unheard of in the industry.
The unique screw profile, combined with an innovative extruder barrel
design permits up to four times steam injection for unprecedented cost
savings in both energy costs and equipment wear. Plus, the new Thermal
Twin design allows the incorporation of high fat and high meat (up to 90
percent of the dry feed rate) for greater versatility at less cost.
Get details now on the revolutionary Thermal Twin Screw Extruder Series
with models offering up to 12 ton/hr at www.wenger.com.
At Wenger, we innovate to solve customer challenges.

And then we do it again.

Inventing the new original since 1935.
SABETHA, KANSAS
USA
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BELGIUM

USA
TAIWAN

785-284-2133
BRASIL

INFO@WENGER.COM
CHINA
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